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Editorial Message

Dear Readers,

It gives me immense pleasure to share with you all that IJBAI has successfully come out with the second issue of 
volume four. It’s our immense pleasure in developing the synergy of eminent academicians as well as data science 
practice professionals to consolidate and improve editorial and operational structures along with increased readership. 
The journal is a forum for exchange of research findings, analysis, information, and knowledge in various areas which 
include but are not limited to a destination, yet we emphasis on continuous journey.

I am happy to mention that, Professor Arnab Laha of IIM Ahmedabad has his eminent presence with his column 
“Analytically yours” reflecting upon Functional Data Analysis and described how to embark upon the analysis when 
data comes as ‘curve’. Ms. Madhumita Ghosh of IBM contributed with a business case to articulate how to enhance 
operational efficiency by effective management in contact center with various analytical steps. You will also find one 
more paper “Staff Scheduling in A Product Support Centre” related to contact center process. These two comprehends 
would provide readers an understanding of simple yet value driven applicability of data-science in service oriented 
process.

We focused on a technique GARCH Model and brought the perspective of its relevance in two different papers, 
which are of descriptive and predictive in nature. Though data science plays an important role in process, still we 
can’t eliminate the wide application of it in Operations & Consumer insight forte as well. On this note, you will find 
three papers addressing ‘Purchaser Classification’, ‘Vendor Selection’ & ‘Rate of Return on power generation’. By 
dividing the market and customer into strategic segments, businesses can better position products and services to target 
their specific customers’ needs and desires. Better targeting customer’s means better returns on marketing investment. 
Paper on ‘Purchaser Classification’ addresses effective segmentation & clustering approach. In procurement procedure, 
Supplier selection is an integral part, which is often affected by multiple conflicting factors and suppliers’ information 
and performances are usually incomplete and uncertain. Analytic Hierarchy Process (AHP) depicted the advantages to 
make incomplete comparisons to get towards the final priority selection pointers in the paper ‘supplier selection’. In 
the paper ‘Hurdle Rate Analysis’, readers will find the blend of several steps of unconventional risk detection, tactical 
discount factor, and relative influencing independent attributes to establish a robust system to determine rate of return. 

I am sure that our readers will enjoy and learn a lot from the present issue. Do let us know your wish, suggestions and 
views to enrich our journal

Sincerely yours,
Madhumita Ghosh
Joint Editor-in-Chief
Dated: 20th August, 2016
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